
4-H Public Presentations Evaluation Form 

(FOR STAFF USE ONLY) FINAL RATING:                     EXCELLENT                  GOOD                            FAIR      

Factors Considered in Rating Outstanding Above 
Expectations 

Met 
Expectations 

Needs 
Improvement 

Comments 

1. Presenter     

Appearance (Neatness & Appropriate Dress)     

Voice (Volume & Rate)     

Posture     

Eye Contact     

Poise     

Enthusiasm (Tone & Inflection)     

2. Subject     

Topic (Appropriate for Experience & Age)     

Up-to-date Information     

Understanding of Subject Matter     

Evidence of Planning/Practice     

3. Delivery     

Introduction     

Body / Format (Logical Order)     

Proper Use of Equipment/Visual Aids     

Quality of Visual Aids (Charts, Models, etc)     

Appropriate Length     

Grammar and Vocabulary     

Summary     

 

Start Time: ________ End Time: ________ 
(to be filled in by Evaluator)  

Name:                                              _____________County:     _____________________ 

Address:                                                                       ____________________________ 

Age (as of Jan. 1st current year):                                   Years in 4-H:                     _______ 

Please list the number of public presentations you have done during your time as a  
4-H member in your:  
               
              Club: ___              County:                District:                 State:                   

Presentation Type: (check one)               Demonstration  or       Illustrated Talk 
 
Presentation Level: (check one)                                    County        or            District    
 
Presentation Title:_______________________________________________________ 
 
Estimated Length of Presentation: _______________________Date: ______________ 
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